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Despite so many long held debates, objectivity has become a
widely accepted method of practicing journalism in all parts of
the world. In journalism, it refers to the reporting or describing of
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an incident as it is, and it is meant to be neutral as possible,
without holding any kind of prejudices. Importantly, it is an
achieved quality by a journalist, or a news media outlet.
Ironically, many analysts observed that this very objectivity is
missing in sports reporting lately. It raises a few questions. Does
reporting about sports not call for objectivity? If not, what might
be the reasons? Or, is it satisfactory to not be objective in
reporting sports?
Before getting into the core discussions, let us quickly consider
how news is produced in sports. It di ers from other genres of
journalism like crime, politics, business and war. In almost all
contemporary cases, important and popular sporting events
receive a live telecast and the viewer’s enjoy the action of their
favorite teams and athletes with live pictures and commentary.
The audience gets the opportunity to experience the real events,
well before they read about it in newspapers. In a true sense, the
reporter and the audience have the same amount of information
in hand to think and interpret a product of knowledge. The
reporter is left with his skills of making the known information
interesting for the audience. The reporter has to bring di erent
views, perspectives, stories, interpretations, statistics, colors
and illustrations to sell even to those readers and audiences who
perhaps have more knowledge about that event than she or he
has. This is where; reporting about sports principally di ers
with other reporting styles where the audience discovers the
incident by reading the news. Thus merely being informative
wouldn’t make the news in sports. Today people receive sports
results and updates at their leisure through online means. How
much is this mere information worth? Not much!
This is how, interpretation becomes news in sports reporting.
Practically there is hardly any ‘fresh’ news in the sports pages.
What makes it to print are mostly features, personal stories and
commentaries. Still, people of all ages enjoy reading the sports
pages of a newspaper. Studies show that a signi cant portion of
readers go through the sports pages even before they take a look
at the headlines; while most readers prefers to go to sports
pages right after reading the headlines. This is certainly a
paradox.
Privacy & Cookies: This site uses cookies. By continuing to use this website, you agree to their use.  
To  nd out more, including how to control cookies, see here: Cookie Policy
Close and accept
8/21/2021 The Myth of Objectivity in Sports Reporting – Alochonaa (Dialogue)
https://alochonaa.com/2014/02/24/the-myth-of-objectivity-in-sports-reporting/ 3/5
What draws the interest of the audience then? Apparently there are
two reasons:  rstly, people are crazy about sports and they want to
know about sporting events, despite having enjoyed the game live
last night.
They are also very keen to learn about their favorite athletes in
detail. Secondly, the audience loves to read how other people
(including the reporter) have viewed the event. They love to
interact with the stories rather than just to get informed by it.
On the contrary, the editor wants his or her pages be the most
popular. After all, it’s all about business. The rate for
advertisement multiplies with the number of copies published.
And, more signi cantly, reporters enjoy when their reports
generate gossip and comments. And, the commentators want to
test whether their ideas get sold. This is how; demand and
supply talk to each other. Now, where is journalism then?
Well, that’s a very signi cant question as well as a di cult one
to answer. Before trying to answer that let’s  nd what we are
looking for – objectivity. Sports reporter and editor, Ronnie
Ramos says, ‘Objectivity is obsolete in sports social media’. He
believes that though there is scope for objective watchdog
investigative reports in sports, in most cases they are missing.
Sports commentator Steven Downes cites Professor Raymond
Boyle (renowned sports media analyst and a career academic) to
defend how objectivity is missing in sports reporting. “Framed by
entertainment rather than journalistic values and with too many
vested interests involved, football coverage on television tends now
to be driven by soft opinion rather than hard analysis. Television
often appears to see its role as promoting sport, rather than
reporting, investigating and analyzing”, says Professor Boyle. He
also states, “Too many journalists and former sports people
abdicate their responsibility to report honestly because they may
upset important people or damage their own career trajectory”. It is
quite obvious that sports media have rarely practiced objectivity
in recent times.
Now, let’s see the matter from the other side of the coin –
subjectivity which means to look at something with opinion.
Many argue that subjectivity is inevitable for reporting about
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sports. It’s a subjective world. Firstly, as mentioned before, the
readers want to read the opinions, comments and views.
Secondly, the reporter is also a supporter of a team, of the team
of his or her country; this makes it almost impossible to avoid
the subjective views. Thirdly, most sports reporters want to
report about sporting events simply because they are passionate
about sports, and it becomes very di cult for them to be
objective while reporting. And,  nally we need to admit there is
big similarity between the battle and the game between two
nations, identity or community. No one wants to loose in the
 eld. Very often it’s more than just losing in the  eld. No one,
neither the reporter, nor the reader is out of this subjective
world. Perhaps that’s why we often like to call it sports writing,
as opposed to sports reporting.
Nevertheless, it’s fun to report, write and read about sports. As
longs as it is valued it should be considered as journalism. If we
look at it holistically, too many subjective reports bring
pluralism within itself. And, that seems fair enough. So, whether
there is objectivity or not, is not the concern – we may just need
admire the trend.
*Mahmudul Hoque Moni is a sports media researcher. He is
currently working as an Assistant Commissioner and Executive
Magistrate at the O ce of the Deputy Commissioner, Sirajganj,
Bangladesh. He can be reached at mhmoni24@yahoo.com 
***Alochonaa.com is not responsible for any factual mistakes (if
any) of this analysis. This analysis further is not necessarily
representative of Alochonaa.com’s view. We’re happy to facilitate
further evidence-based submissions on this topic. Please send us
your submission at alochonaa@gmail.com
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